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Value and Importance of Information
1. Copy and complete the table below giving THREE pieces of information that may be useful to each organisation and their potential use:
	Organisation/Sector
	Valuable Information?

	
	Info
	Use

	BANK
	Predicted Govt. interest rates
	Set rate for personal loans and mortgages. Decide whether to offer more fixed rate packages.

	
	A customer’s average monthly balance
	Offer of a higher overdraft facility/loan which earns the bank more in interest payments.

	
	Competitors’ interest rates and deals for different groups e.g. students
	Attempt to increase market share of target group e.g. offer better deals than competitors

	RETAILER
	a.
	

	
	b.
	

	
	c.
	

	MANUFACTURER
	a.
	

	
	b.
	

	
	c.
	

	SCHOOL/EDUCATION
	a.
	

	
	b.
	

	
	c.
	


2. Describe three factors that affect the value of information and give an example of each one that clearly shows how the factor affects the information’s value.
3. A travel firm specialising in foreign holidays uses information gathered from a three year old survey of customers’ favourite holiday locations to pre-book hotels for next season. Explain:

a. Why the information from the survey may not be useful when predicting requirements for next year.

b. What the consequences may be for the firm if they use this information.

c. Describe two other ways the firm could obtain information about their customers’ likely preferences for next season.
4. Explain why an organisation may decide to purchase a list of names and addresses compiled by a third party from the electoral register rather than gathering the information themselves.
5. Describe three overheads (costs) incurred in the production of good quality information.
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